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OUR MISSION, VISION, AND VALUES

OUR MISSION

UGI’s mission is to be the preeminent energy distribution company in our targeted global markets by providing a
superior range of energy products and services to our customers.

OUR VISION

AtUGI, we believe that safe, reliable, and efficient energy is a necessity for our customers and communities. We strive to
deliver this fundamental need through best-in-class safety, operations, products, and services while positively impacting
the lives of our employees, customers, and the communities we serve. We do this by committing to our Values, as
described below.

OUR VALUES

Safety — Safety is a way of life for us. We take the time to be safe, safeguard one another, and make
safety a priority in our interactions with our colleagues, customers, and communities.

Integrity — We do the right thing and act with honesty. We are ethical and trustworthy in all of our
relationships.

Respect — We embrace the diversity and unigueness of individuals and cultures and the varied
perspectives they provide. We recognize that our success depends on the commitment and capability
of our employees to create greater value for all.

Responsibility — We are committed to sustainable business practices and growing the
Company in an environmentally responsible way. Natural gas and LPG are clean-burning,
efficient, cost-effective,

and abundantly available energy sources. Wepursueinnovative andefficientenergy solutionsto
benefitourcustomersand our communities.
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LI Reliability — We are a reliable service provider with a long-standing history of active involvement in

g§§3 the community. We recognize that our customers rely on our products and services. In turn, we
support the communities we serve by our investments in critical infrastructure and our team’s
commitment

to philanthropic efforts.

Excellence — We are committed to achieving exceptional performance through disciplined
growth, execution, and continuous improvement. Our goal is to deliver the best value for
investors asa high-performing investment, for customers as a best-in-class service
provider, for employees as a great place to work, and for communities as a valued
neighbor.
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